
Tour of Utah EXPO Opportunities
Prologue: The Prologue will warm up racers and crowds, and provide an exciting start to 

festivities for the 2010 Tour of Utah.

 Tuesday, August 17     Set-up TBD
Start  TBD
Finish  TBD Estimated Attendance: 2,000

Stage 1: The Tour of Utah visits the mountains for the first time in Stage One, utilizing the 
popular “Morgan Loop” route that passes Pineview, East Canyon and Mt. Dell reservoirs as well  
as climbing four challenging mountain passes. Our expo area will be adjacent to the finish line  
in Research Park. 

 Wednesday, August 18 Set-up TBD
Start  TBD
Finish  TBD Estimated Attendance: 2,000

Stage 2: Back again in all its glory for 2010; Mt. Nebo! Riders will depart from Thanksgiving 
Point and travel around Utah Lake before tackling the 20 mile climb to the top of Utah County’s 
most scenic road. Limited space at the morning exposition.

 Thursday, August 19 Set-up TBD
Start  TBD
Finish  TBD Estimated Attendance: 500

Stage 3: Returning to the Tour is an exciting 10-mile Time Trial loop at Miller Motorsports 
Park, sure to impact the overall picture going into the Queen stage. It will be an exciting evening 
at the nation’s premier auto circuit. 

 Friday, August 20        Set-up TBD 
Start  TBD
Finish  TBD Estimated Attendance: 1,000

Stage 4: The closest thing Utah has to the Tour de France is the extremely difficult “Queen” 
stage. Starting in Park City, this stage climbs 14,778 feet over five mountains including the 
Alpine Loop and a finish at Snowbird! Our new finish line and expo area at Snowbird entry 1 will 
offer an exceptional opportunity for plenty of booth traffic, in no small part due to riders from 
the Snowbird Hillclimb and the 1,000 Warriors. 

 Saturday, August 21 Set-up TBD 
Start  TBD
Finish  TBD Estimated Attendance: 5,000

Stage 5: It may be one of the shortest stages of the Tour of Utah, but know that riders will 
average over 30 mph around this one-mile downtown Salt Lake circuit; a real crowd favorite. As 
the closing stage of this tough race, amateur events leading up to the Pro race will fill the expo 
area, which is sure to be the largest crowd of the entire event. 

 Sunday, August 22      Set-up TBD
Start  TBD
Finish  TBD Estimated Attendance: 7,500
 *all equipment must be delivered by 8:00am

*  
More information about the race at www.tourofutah.com, Twitter and Facebook.

  Awards presentations will be held in the expo area to increase post-race foot traffic.

For special services or more information, contact our Expo 
sales team. Booth rental available separately. 

 
 Fred Manar, Expo Director 801-842-1710 or fred@tourofutah.com

www.tourofutah.com

America’s Toughest Stage Race™ will attract top professional cyclists from 
around the world to compete for valuable points on USA Cycling’s National Racing 
Calendar. This exciting 336 mile, 5-day race which boasts over 30,000 feet of 
climbing and the Calendar’s richest purse, all takes place within a 100-mile radius 
of Salt Lake City.  

August 13-17, 2008

STAGE 1
STAGE 2
STAGE 3
STAGE 4
STAGE 5

SANPETE ROAD RACE 101 miles, flat to rolling terrain starting and finishing in Nephi.  

UNIVERSITY HEALTH CARE ROAD RACE 84 miles, four climbs, from historic downtown Ogden to Salt Lake City.

TOYOTA DEALERS DOWNTOWN CRITERIUM 90 minutes of a 1-mile circuit in downtown Salt Lake City.  

SNOWBIRD ROAD RACE Park City to Snowbird, 99 miles with five climbs and a mountaintop finish.

MILLER MOTORSPORTS PARK TIME TRIAL 12-mile out and back race against the clock in Tooele.

WILL YOU BE WATCHING?
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Contact: Terry McGinnis  FOR IMMEDIATE RELEASE 
801-558-2136 May 27, 2009 
 

Tour of Utah Announces Pro Team Selection 
 

America’s Toughest Stage Race™ is Ready to Roll 
 
SALT LAKE CITY – June 5, 2009 – The 2009 Larry H. Miller Tour of Utah, billed as 
America’s Toughest Stage Race, announced it has confirmed the initial lineup of 
professional and amateur cycling teams for its fifth edition. The teams represent many of 
the finest cyclists in the world. These athletes will compete for a share of the $45,000 
purse and valuable National Racing Calendar points. The 200 9 Tour of Utah will take 
place August 18-23 in Salt Lake City, Ogden, Park City, Thanksgiving Point, Mt. Nebo, 
Tooele, and Snowbird.  
 
Making the announcement was Tour of Utah Executive Director, Terry McGinnis. 
 
Of the sixteen teams that have thus far committed to compete in the 2009 Tour of Utah, 
eight are professional: BMC Racing; Team Garmin, OUCH Pro Cycling, Bissell, Team 
Type 1, Land Rover-ORBEA, Fly V Australia, and Colavita/Sutter Home. In ad dition, 
eight amateur teams have also accepted an invitation to compete: Trek/Livestrong, Cal 
Giant, Bobs, Rio Grande, Waste Management, Ciclismo Racing, ZteaM Cycling, and 
Team RideClean. The Tour of Utah will announce the rosters of the two Utah teams in 
the coming weeks.  
 
“Riders from all over the globe will test themselves over Utah's challenging, and 
incredibly scenic terrain,” said McGinnis. “We have added a prologue this year, 
increasing the race to six days, and more than 325 miles.”  
 
“Being selected to ride in the Tour of Utah puts you on the map in the cycling world,” 
said Utah resident and 2008 Tour of Utah overall winner Jeff Louder, of the BMC Racing 
Team. “Winning last year’s event helped catapult me to an entirely new level of 
recognition, confidence and respect. This tour is easily among the most challenging 
courses on the National Racing Calendar, and should not be missed.”  
 
McGinnis also thanked a number of sponsors for their support of the Tour. The Larry H. 
Miller organization, Zions Bank, Glacéau Vitamin Water, 1st Endurance, Toyota, 
University Health Care, and teamgive are currently the Tour’ s earliest supporters. FFKR 
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larry h. miller tour of utah

Overview

In 2008, the Tour of Utah sought to dramatically amplify its public 

presence and brand quality. We started working with them on marketing 

materials and online marketing, creating an atmospheric venue of grand 

proportion to promote the six-day event as one of the public events of 

the year. By 2009 the Tour had gotten what it wanted: crowds in the tens 

of thousands, and over 65,000 unique visitors to the website. 

Through the creation of dynamic interactivity portals on the website, 

we created and sustained an online community greater than the Tour of 

Missouri and Tour of California (by far the two largest, most established 

professional cycling races in the country) combined. This race was also 

our first – and a rather successful first – foray into the realm of what we 

term Interactivity for Live Events, whereby we provided live event coverage 

through a website, Twitter feed, Facebook page, YouTube videos, and an 

iPhone application simultaneously. 

About Foursight Partners
Inspired by the belief that sol id 

experience working in our clients’ 

i n d u s t r i e s  i s  i n d i s p e n s i b l e  to  

outstanding, sustainable results, the 

capabilities of Foursight Partners 

s p a n  t h e  f u l l  s p e c t r u m  o f  

communications services in the arts, 

government relations, the nonprofit 

world, and business in Utah. With 

three seasoned principals, our firm 

provides distinctive, comprehensive 

solutions to organizations that want 

their money to be well spent and 

results  to speak for  themselves .   

Foursight Partners was formed in 

2 0 0 9  b y  P a t r i c k  C o m m i s k e y,  

P a t r i c k  Th ro n s o n  a n d  C r ys t a l  

Yo u n g - O t te r s t ro m .

Contact 801-644-9228.
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Testimonial
“The organizers of the Tour of Utah were very smart and they have surely outlined the 

template of the future for other cycling events with their strategic use of social media, 

mainly Twitter, Facebook and an iPhone app that was updated daily with race results, 

stage maps and general race information, like team rosters, stage details and of course 

news from the many Twitter users that were posting 140 character updates almost every 

moment during the stages.  Fans by the thousands became “friends” of the Tour of Utah 

on Facebook as well as following on Twitter…. Videos from fans, as well as Tour officials, 

were posted on the website daily further increasing the amount of eyeballs watching the 

race….  If you were living in Utah, specifically the Salt Lake City area, you knew the Larry 

H. Miller bike race was in town.”

 - ROAD Magazine, Nov. 2009


