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About Foursight Partners
Inspired by the bel ief  that  sol id  

experience working in our clients’ 

i n d u s t r i e s  i s  i n d i s p e n s i b l e  t o  

outstanding, sustainable results, the 

capabilities of Foursight Partners 

s p a n  t h e  f u l l  s p e c t r u m  o f  

communications services in the arts, 

government relations, the nonprofit 

world, and business in Utah. With 

three seasoned principals, our firm 

provides distinctive, comprehensive 

solutions to organizations that want 

their money to be well spent and 

results  to speak for  themselves .   

Foursight Partners was formed in 

2 0 0 9  b y  P a t r i c k  C o m m i s k e y,  

P a t r i c k  Th ro n s o n  a n d  C r ys t a l  

Yo u n g - O t te r s t ro m .

Contact (801) 839-4767.
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GUERILLA MARKETING
go rogue

Problem: conventional marketing being tuned out

Maybe you’ve never heard of guerrilla marketing, but you may really 

needit. Guerrilla marketing (sometimes also called “nontraditional 

marketing”) is defined as anything that isn’t radio, TV, print media, direct 

marketing, and even internet and social media. It’s evolved to solve the 

problem that everyone, not just those hipster Gen X and Y’ers, have 

become so inundated with marketing messages that we’ve learned to 

tune out the typical advertising placed with the aforementioned avenues.

Solution: place your message somewhere surprising

Guerrilla marketing means taking your awareness compaign to the 

streets, commando style. Put your message in surprising locations, 

where a consumer is not pre-disposed to ignore your message. It could 

range from a message with your clothing at the dry-cleaners, window 

clings at the area market, restaurant bill inserts, sidewalk clings, etc. 

With guerrilla marketing, anything goes. You’ll see the depths of how 

creative Foursight Partners can get when we put together a guerrilla 

marketing campaign for you. What will we stay away from? Postcards 

and posters in area “hipster” locations, ‘cause face it, everyone does 

that and it’s no longer a guerrilla tactic.

Results

What’s best about guerrilla marketing? It’s cheap and effective. For 

instance, you can print tens of thousands of restaurant bill inserts for 

just a few hundred dollars. To get the same number of impressions in a 

radio, tv, or print ad you’ll spend several thousand dollars. Organizations 

big and large, campaigns large and small; all can participate in and 

benefit from a guerrilla marketing campaign.

 

And you’ll get the added bonus of partnering with another business. 

Everyone knows that partnerships and cross-promotions are good for 

business. So what’s there to lose? Try guerille marketing. It’s what all 

the cool kids are doing.

Sample Tactics

 • Clings on sidewalk

 • Cups at festivals

 • Eco shopping bags

 • Flash drives/CD/DVDs with 

    your org's marketing materials 

    and/or performances loaded

 • Magnets/stickers

 • Minibrochures

 • Restaurant bill inserts

 • Shelf talkers/bookmarks at 

    book stores

 • Sunscreen/sunglasses/schwag

 • Table tents

 • Tags on drycleaning

 • Window clings in stores

 • Wraps on clothing or 

    ties in storesTestimonial
Repertory Dance Theatre

“Foursight Partners have a knack for 

clever tag lines and guerilla marketing 

campaign ideas. Thank you!”

 - Cynthia Yeo

   pr & marketing director

Work Examples

 • Deer Valley® Music Festival

 • Utah Symphony

 • Utah Opera

 • Young Democrats of Utah

    18 Votes Campaign
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Foursight
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Develop campaign and related 
written and designed materials

Refine campaign and
print any requred 
materials

Implement guerilla
marketing campaign

Final guerilla marketing
campaign review

Ongoing social media
promotion

*based on timely client input and fast 
print times. process can be expedited.


